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Facebook and Rudi's Gluten-Free Bakery

¢ Rudi's Organic launches

gluten-free bread line in

launch).
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Facebook fans
¢ January 1, 2011: Marketing Get a dollar
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Facebook Becomes Communication Platform for

Rudi’'s Gluten-Free
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* Engage new audience with
daily status updates

— Learning curve on how facebook &
often to post

. Rudis
¢ Consumer Service tool
— Answer guestions in a

timely manner ‘— v. v $’ OFF

any Rudi's
— Respond to all posts Glutan-Free Broad
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| Info
e New Product Launches & Photos
. 15 (hscussions
— Promote Awareness & Trial p—
— Coupon tab
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Unbelievably Good Gluten-Free Recipe Contest
May 2011 - Four week campaign R
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Gluten-Freebies Giveaway
February 2012 - Four week campaign
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Spread the Bread 2
May 2012 - Four week campaign
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Facebook and Rudi’s Gluten-Free Bakery

Rudis

+ (Continued strong acquisition on gluten-free in the 1sthalf of the year
— Brighter Days Giveaways +25k
— Sandwich Box Giveaways +38k

« Total: 118k Facebookfans
* Plus, over 10k new e-mail subscribers

« 03 program, "What'sunder wraps”, will focus on new GF tortillas
Facebook

spread the
Breadll

Gluten-

_ Freebies
Recipe HNo Promotion

Contest —

apreadthe
Bread
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What's Under Wraps?
Rudi’'s Q3 Gluten-Free Tortilla promotion =
Rudis
organic bakery’
+ Three weeks of prizes (kitchen/cooking
inspired prizes).
s Users must LIKE Rudi’s Gluten-Free to
enter contest app.

+ Daily prize will be hidden under tortilla,
user guesses what the prize is. (All
guesses are entered into giveaway.)

¢ All three tortilla varieties will be
featured.

+ Recipe tab will feature a new daily
tortilla recipe.

o A %2 coupon will be featured to
encourage sampling of the new GF

tartillas. _ LTS;E
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Tools to Help Maintain Fan Base

+ Maonthly Facebook Calendars * Big campaigns —
— Schedule out posts ahead of - KEEP IT 5IMPLE
fime to ensure rich content — The less steps to entry the
and a variety of topics. better
* Engaging questions — Smaller prizes to more
* Small giveaways on a periodic winners
basis * Keep Coverimage fresh,
— Keep it surprising & easy update often.
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2012 Focus on Rudi's Organic Facebook

¢« Took learnings from Gluten-
Free Facebook and applied to

. Brighter Days Giveawa
Crganic brand. - - 1'[_ _ L
¢ January 2011: Started with B
3,000 Fans "
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Let’'s Doodle Lunch Sandwich Box Giveaway
May-August — Three stage promotion

&
Rudis
- 30,000+ New Fans orgamic bakery™

« 20,000 New Email Subscribers
« 18,000 Free Sandwich Boxes given out

,ﬂ-.', b g — ey

R o

Q‘Lefsw 1:13)
% &

‘-"nl-!l-l-l :.-l-rh'-h H-'HH mrﬂ l.l-‘ll:ti ﬁiﬂ;lﬂ-.m-li;.
Hﬁimﬂhwhﬁrﬂﬂﬂﬂﬂumﬂnhwiﬂ

wmﬁ*mm -
Huhmhmﬂmm—u L

-ﬂqwmmn—ih-ﬂ
R m!-"ﬂilw

T e

s . ¥ PO e B b ) e w1 'y
Pt &y oSy oy W3 vty e o P iy Bt & 0 '-!V T T ey S o p—
= e e, e e
Im T L R T e T
HII. I' ﬁ e gl e il g m  B

(e s S

linhartpr.com | 303-620-9044




Rudi’s Organic Bakery & Facebook

s

Rudis

* Significant increase in Facebook community in the 1sthalf of the year
behind strong promotional programs
— Brighter Days Giveaways +13k
- Sandwich Box Giveaways +30k
* Total: 52k Facebook fans
* Plus, over 28k new e-mail subscribers

Facebook

Sandwich Box
Giveaway
Brighter Days
Giveaway
No Promotion
+
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Questions?
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